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DISCOVER RULE TEMPLATES
AND 25 USEFUL IDEAS FOR RULES

Check out a comprehensive collection of ideas
for Auto-moderation rules and get inspired on
how to use them for your own social media pages!
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IMAGINE OWNING AN AUTOMATED, WELL-OILED MACHINE THAT:

a) shields your page from offensive content
b) prioritizes complaints that need immediate attention

c) and subtly promotes your best products in user discussions

Now, how many uses of Auto-moderation did we just mention? Just three.

But you have hundreds more tricks up your sleeve!

Below, you'll find 25 unique scenarios showcasing how our valued customers use Auto-moderation to au-

tomate their social media customer interactions. You can do the same!

Dive in, get inspired, and set Auto-moderation to be your 24/7 teammate!

Written by Mikotaj




HOW TO READ THIS ARTICLE

Below, you'll see how to tailor Auto-moderation

rules to your specific needs - whether for customer
support, sales, or marketing.

Along with each use case, you'll dive into the setup
- picking the message type, deciding on conditions

and triggers, defining actions, and more.

You'll also find additional insights to set your

creative gears in motion.

To set the stage, ask yourself these questions.

What do | need to automate?

Are those "become_a_millionaire" links cluttering your page? Or is the competition using
your space to badmouth you?

Setting up deletion rules for these comments can be a relief!

Are your fans waiting too long for a response on return policy? Setting up an auto-reply with

instructions could be the perfect solution!

Which part of social media interactions do you need to automate?
Are you looking at comments, direct messages, mentions, or something else? Or perhaps

there are specific posts or campaigns that need more focus?

Should your rules work for specific keywords or for everything?
Do you need to hide all comments on ads? You won't need keyword triggers then!

Spotting difficulties in customers' purchasing journey? Adding keyword triggers like "chec-

kout", "buy", or "cart" will help you identify these issues.


https://brain.napoleoncat.com/en/articles/8057785-2nd-step-keyword-and-tag-triggers#h_ead81d7ca6

HOW TO USE RULE IDEAS

- The examples provided are a great starting point. Feel free to shuffle, customize, adapt, and change
actions, conditions, keywords - you're the architect here.

Prefer to mark sentiment over tagging, or doing both? Absolutely, do it your way!

- Don't forget: each rule deals with just one message type (whether it's specific post comments, organic
comments, ad comments, DMs, etc.), but you can pair up certain social media actions.

- Keyword triggers are vital players in customizing your Auto-moderation rules. For example, if "size issue",
"doesn't fit", or "exchange" appear in comments or private messages, your rules for product queries
spring into action!

- Learn more about keyword triggers here.

- Need a hand with setting up a rule? We're on chat - find us in the bottom right corner. We'll guide you
through the setup smoothly!

SUPPORTED-RELATED RULES

With support-oriented rules, you can keep your social media profiles tidy and free
of indecent content, give your customer care team a well-deserved breather, and swiftly
respond to customer queries about products and more!

@ OFFENSIVE CONTENT

- Use Case: A user leaves a comment on

your post with offensive language

@ e « Platform: Facebook (includings ads),

Instagram, Instagram ads

- Message Type: Organic comments, Ad
: ‘ﬁ Delete [=]

comments, comments for specific posts

l l - Condition: All
Treser

NapoleonCat actions ® L]

hosseuserig Y& Archive « Trigger: Keywords containing abusive words

[w]}

Keywords ®

- Social Media Action: Delete the comment

- NapoleonCat Action: Archive

the commment, Tag as "Offensive

- Set-up info: You can use a ready-to-use
rule template

- You can also use generative Al to come up

with keywords (such as profanities)


https://brain.napoleoncat.com/en/articles/8116595-discover-rule-templates-and-25-useful-ideas-for-rules#h_5f2db38d14
https://brain.napoleoncat.com/en/articles/8116595-discover-rule-templates-and-25-useful-ideas-for-rules#h_5f2db38d14
https://brain.napoleoncat.com/en/articles/8052461-use-chatgpt-to-generate-keyword-lists-quickly
https://brain.napoleoncat.com/en/articles/8061801-3st-step-social-media-actions-and-napoleoncat-actions#h_110e26d318
https://brain.napoleoncat.com/en/articles/8057785-2nd-step-keyword-and-tag-triggers#h_ead81d7ca6

& COMMENTS WITH LINKS

o | Profile + Use Case: A user leaves a spammy
-

Choose profiles & message type

comment on one of your ads or posts

Choose platform

€ Facbock
Fictes - Platform: Facebook (including ads),
@ " erofiles
= . Instagram, or Instagram ads
Choose Message Type
Nepeleoncat actions © - Message Type: Ad comments, organic
Gonditon ‘(v/ Archive n} -
ol comments, or comments for specific
Nex ~ TS| Tag =) posts
| 0 N o
>» . « Condition: Containing links
l . Trigger: Not needed
| & Delete & - Social Media Action: Delete or hide the
® comment

- NapoleonCat Action: Tag as "Spam",

Archive the comment

- Set-up info: You can see this guide on

auto-deleting or hiding all comments with

links on Facebook. And see the same_for

Instagram


https://brain.napoleoncat.com/en/articles/6440695-auto-delete-or-hide-all-comments-with-links
https://brain.napoleoncat.com/en/articles/6440695-auto-delete-or-hide-all-comments-with-links
https://brain.napoleoncat.com/en/articles/8124055-auto-delete-or-hide-all-comments-with-links-on-instagram-and-instagram-ads
https://brain.napoleoncat.com/en/articles/8124055-auto-delete-or-hide-all-comments-with-links-on-instagram-and-instagram-ads

& COMPETITOR MENTION

o Profile

Choose profiles & message type

Choose platform

(@ Instagram

Profiles
@ 1profiles

4\ NapoleonCat: Social Management Tools

Choose Message Type

Comments for specific post

Posts

from the last 30 days

Hope yol

& cleaning your inbox! & #SM
#SMMcommunity #SMMIife

[§ View on Facebook

u had adgood week! There's only
= one day left, and remember we've got your
/ back when it comes to schedulmg content

Next

Trigger

Choose trigger

Choose user tag:

Keywords (7)

(3 Tum on advanced mode D Copy keywords

©

< Hide

|

NapoleonCat actions (@ [ ]

~ | Tag

Clear

+ Add

[=]

» Use Case: A user mentions a competitor's name

or product

. Platform: Facebook (including ads), Instagram,

Instagram ads

Message Type: Comments for a specific post,

Ad comments, or Organic comments
- Condition: All
. Trigger: Custom keywords related to your competitors

- Social Media Action: Hide (from the rest of users)

+ reply in a comment
- NapoleonCat Action: Tag as "Competitor mention"

- Set-up info: Compile a list of your competitors and their

popular product names to use as keyword triggers

« See this separate guide on removing competitor spam



https://brain.napoleoncat.com/en/articles/8057785-2nd-step-keyword-and-tag-triggers#h_ead81d7ca6
https://brain.napoleoncat.com/en/articles/8171120-auto-eliminate-competitor-spam-on-facebook-and-instagram

& ORDER COMPLAINTS

« Use Case: A user sends a private message with a complaint
e Profile

Choose profiles & message fype

about their order

Choose platform - Platform: Facebook, Instagram
€ racebook
orofi - Message Type: Private message
rofiles
€@ 1 profiles .. .
» Condition: All or First message
“5 MapoleonCat *

- Trigger: Keywords related to order complaints
Choose Message Type

(e.g., "wrong item", "never arrived", "refund")
Private message
Cendition . Social Media Action: Auto-reply in a private message

First message

acknowledging the complaint and assuring the user

Next that your team ison it
j - NapoleonCat Action: Tag as "Order Complaint", assign
to a customer service rep, send an email notification
Trigger to the customer support team
Choose trigger
Keywords: wrongitem  +2 - Set-up info: Identify words used in private messages that
L indicate common order issues, then use those as keyword
Social media actions ® - )
triggers.
1
~ | &2 Reply Y]

in a private message

- Alternatively, use a pre-made template.

NapoleonCat actions ®

— ®
¢

ot

~ @ Tag

2 .
. | o | Assign

to Moderator

m


https://brain.napoleoncat.com/en/articles/8057785-2nd-step-keyword-and-tag-triggers#h_ead81d7ca6
https://brain.napoleoncat.com/en/articles/8057785-2nd-step-keyword-and-tag-triggers#h_ead81d7ca6
https://brain.napoleoncat.com/en/articles/8116595-discover-rule-templates-and-25-useful-ideas-for-rules#h_5f2db38d14

& NEGATIVE SENTIMENT

Profile

Choose profiles & message type

Choose platform

@

Profiles

@

nstagram

‘ellow White Blue Coloured DE

Choose Message Type

Social media actions @ -

rganic

comments

Trigger

Choose trigger

Keywords:  slow

1
~ | &2 Reply

NapoleonCat actions & L J

~

s

1
o

2

S

&5 CoOmment

Assign

to Mederator

Tag

Mext

+4

l

[u]

[u]

alk

« Use Case: A user leaves a negative comment on one

of your posts

. Platform: Facebook (including ads), Instagram,

Instagram ads

« Message Type: Organic comments, Ad comments,

Comments for specific posts
- Condition: All
- Trigger: Custom keywords
- Social Media Action: Reply in a comment

- NapoleonCat Action: Tag as "Negative Feedback",
Assign to a customer service rep, Mark sentiment

as negative

« Set-up info: Review past customer comments,
see what types of complains crop up most often,

use those as keywords.


https://brain.napoleoncat.com/en/articles/8057785-2nd-step-keyword-and-tag-triggers#h_ead81d7ca6

& COMMON QUERY AUTO-RESPONDER

« Use Case: A private message contains common queries

e Profile . . . .
- or complaints such as "Didn't receive my discount code"

Choose profiles & message type

or "This isn't working"

Platform: Instagram

Profiles: 1 Profil
- Platform: Facebook, Instagram

Message type: Private message

Condition: All - Message Type: Private message
J, « Condition: All or First message

Trigger

Choose trigger L Trigger: CUStOm keyWOrdS

Keywords: This isn't working +2

J/ - Social Media Action: Reply in a private message

- NapoleonCat Action: Assign to a customer service rep,

flag the message
N 1’%': Reply ]

in a private message

- Set-up info: Review past customer queries and identify

® common questions or issues to use as keyword triggers.

NapoleonCat actions ® -

1
B Flag [n]

2 .
A& Assign

to Moderator

ot


https://brain.napoleoncat.com/en/articles/8057785-2nd-step-keyword-and-tag-triggers#h_ead81d7ca6

& PRODUCT USAGE SUPPORT

NapoleonCat actions ® -

~

~

1

>

2
o]

Profile

Choose profiles & message type
Platform: Facebook
Profiles: 1 Profil

Message type: Organic comments

!

Keywords: help with +2

|

Condition: All

Trigger

Choose trigger

Reply

in a private message

Reply

as comment

|

Tag

Assign

to Moderator

(]

(]

O

m]

+ Use Case: A user comments or sends a private message

asking for help with using a product

- Platform: Facebook (including ads), Instagram,

Instagram ads

« Message Type: Organic comments, Ad comments,

or Private message
. Condition: All

- Trigger: Custom keywords related to product usage

(e.g., "how to", "help with", "tutorial")

- Social Media Action: Auto-reply in both a comment and
a private message with a link to a product usage guide

or tutorial

- NapoleonCat Action: Tag as "Product Usage Support",

assign to a customer service rep

. Set-up info: Identify common questions or issues users

have with using your products and use these as keyword
triggers


https://brain.napoleoncat.com/en/articles/8057785-2nd-step-keyword-and-tag-triggers#h_ead81d7ca6
https://brain.napoleoncat.com/en/articles/8057785-2nd-step-keyword-and-tag-triggers#h_ead81d7ca6

& OUT-OF-OFFICE AUTO-RESPONDER

~ & | Reply

NapoleonCat actions (3 [ )

~

Profile

Choose profiles & message type
Platform: Instagram
Profiles: 1 Profil

Message type: Private message

;
|

Condition: All

at

in a private message

@

|

1
[ | Flag [a]

2
o

Assign

to Moderator

ml}

Schedule

Set schedule

Rule schedule: Monday +6

« Use Case: A user sends a private message outside

of business hours
- Platform: Facebook, Instagram
- Message Type: Private message
- Condition: All
- Trigger: Off, not needed

- Social Media Action: Auto-reply in a private message

letting the user know when they can expect a response

- NapoleonCat Action: Assign to a customer service rep,

flag the message

- Scheduling: Set the rule to be active only outside your

usual business hours

- Set-up info: Remember about rule scheduling so it only

works for out-of-office messages


https://brain.napoleoncat.com/en/articles/8066793-4th-step-notifications-and-date-rule-schedule#h_36e7a2b6e1
https://brain.napoleoncat.com/en/articles/8066793-4th-step-notifications-and-date-rule-schedule#h_36e7a2b6e1

@ VIP CUSTOMER SUPPORT

Profile

Choose profiles & message type
Platform: Facebook

Profiles: 1 Profil

Message type: Private message

Condition: All

Trigger

Choose trigger

User tags: VIP Customer

Social media actions @

. 4| Reply

NapoleonCat actions ® -

1
A O

in a private message

®
5

Assign

to Moderator

- Use Case: A VIP customer sends a private

message with a question or issue
- Platform: Facebook or Instagram
- Message Type: Private message
- Condition: Al
- Trigger: Users tagged as "VIP"

- Social Media Action: Auto-reply in a private
message thanking the user for their
message and ensuring a prompt response,

flag the message

- NapoleonCat Action: Assign to a senior

customer service rep

- Set-up info: You need to use user-tagging
to identify VIP customers beforehand,

and target your rule at them


https://brain.napoleoncat.com/en/articles/8057785-2nd-step-keyword-and-tag-triggers#h_39cc3982f3

& NEGATIVE REVIEW

- Use Case: A review contains negative

° Profile sentiment or a low rating
- Choose profiles & message type
« Platform: Facebook
Platform: Facebook
- Message Type: Review
Profiles: 1 Profil
- Condition: Negative review
Message type: Review
Condition: Negative © TSR e ieeed
- Social Media Action: Auto-reply in
a private message expressing your concern
» and offering assistance, auto-reply
in a comment too
- NapoleonCat Action: Assign to a customer
service rep
Social media actions () - - Set-up info: If a review is negative,
NapoleonCat will recognize it as such,
‘| .
no need for keyword triggers.
. K Reply -ﬁ YW g9
= . .
in a private message
T Repl

as comment

NapoleonCat actions ® o«

1 .
Al R Assign

to Moderator

(u]



SALES-RELATED RULES

Sales-focused rules help you seize sales opportunities, maintain focus in your ad comment
sections, and crystalize your offerings for your audience!

@& AD SALES: COMMON QUESTIONS FROM LEADS

- Use Case: A user comments "How much?"

Profile . . .
A or "What's the delivery time?", or similar
Choose profiles & message type

Platform: Facebook « Platform: Facebook (ads), Instagram,

Instagram ads
Profiles: 1 Profil

Message type: Ads comments * Message Type: Ad comments
or Organic comments
Condition: All
- Condition: All
- Trigger: Custom keywords
Trigger
Choose trigger - Social Media Action: Auto-reply in a comment
/ private message with information on pricing
Keywords: how much +4

and delivery

Social media actions 3 L ] - NapoleonCat Action: Tag as "Potential lead",

send an email notification to your sales team

:
~ | &2 Reply n]
as comment « Set-up info: Identify common questions. Use
these questions and words to set up keyword
@ triggers.

NapoleonCat actions (?® L ]

1

~ & Tag (8]

®

!

Send to: sales@napoleoncat.com

n Notification

Set notification

E-mail content: NapoleonCat has automatically tak...


https://brain.napoleoncat.com/en/articles/8057785-2nd-step-keyword-and-tag-triggers#h_ead81d7ca6
https://brain.napoleoncat.com/en/articles/8057785-2nd-step-keyword-and-tag-triggers#h_ead81d7ca6

@ UPSELL OR REPEAT SALES OPPORTUNITY

Profil - Use Case: A user leaves a positive comment
° rotie

P9 like "Love this product!" or "Just what | was
Choose profiles & message type

looking for!
Platform: Instagram Ads

« Platform: Facebook (including ads), Instagram,
Profiles: 1 Profil
Instagram ads
Message type: Ad comments

- Message Type: Comments on specific posts,

Condition: All Al GorAFRER S
- Condition: All
Trigger - Trigger: Custom keywords

Choose trigger . . . .
- Social Media Action: Auto-reply in a comment

Keywords: love this product +2 with a thank you message and consider offering
a small reward for their next purchase

(in a private message)

Social media actions @ L - NapoleonCat Action: Tag these commentsas

"repeat sales opportunity"

]
~ g2 Reply S
as comment - Set-up info: Review past positive comments
and identify commmon phrases or words to use
2
Repl - as keyword triggers.

in a private message

NapoleonCat actions ? [ ]

1

~ | Q| Tag (8]


https://brain.napoleoncat.com/en/articles/8057785-2nd-step-keyword-and-tag-triggers#h_ead81d7ca6

& KEEPING AD COMMENTS CLEAN

Social media actions @

NapoleonCat actions @ [ ]

~

1

1

[x]

>

Profile

Choose profiles & message type

Platform: Facebook

Profiles: 1 Profil

Message type: Ads comments

Condition: Containing link

Delete

Tag

)

|

Ok

[]

Use Case: Users are leaving spammy links,
unfair accusations, or inappropriate content

in the comment section of your ads
Platform: Facebook, Instagram ads
Message Type: Ad comments
Condition: Containing links or All

Trigger: Either none or Custom Keywords related
to spam, unfair accusations, inappropriate langu-
age, for links you could use stuff like

www.X *com* https.//* | etc.

Social Media Action: Delete the comment.
This is an alternative to disabling ad comments
directly on Facebook, which can appear

suspicious to users

NapoleonCat Action: Tag as "Inappropriate

Ad Comment"

Set-up info: Set up keywords for potential spam
or inappropriate content. Regularly review and

update these keywords.

See guides:

Hiding/deleting comments on FB and IG, hiding

comments with links on FB and_on Instagram.



http://keywords. 
https://brain.napoleoncat.com/en/articles/6424515-auto-delete-or-hide-all-comments
https://brain.napoleoncat.com/en/articles/6440695-auto-delete-or-hide-all-comments-with-links-on-facebook
https://brain.napoleoncat.com/en/articles/8124055-auto-delete-or-hide-all-comments-with-links-on-instagram-and-instagram-ads

@ RESTOCK NOTIFICATION RESPONSE

e Profile

Choose profiles & message type

Choose platform
Instagram Ads
Profiles
1 profiles

‘l NapoleonCat: Social Management Tools

Choose Message Type

Comments for specific post

Posts

from the last 30 days

Hope you had a good week! There's only

p one day left, and remember we've got your
back when it comes to scheduling content
& cleaning your inbox! & #SMM...
#SMMcommunity #SMMlife

@ view on Facebook

Next

Trigger

Choose trigger

Keywords: when will it be back +2

|

.| & Reply

in a private message

@

|

NapoleonCat actions @

1

~ || Tag

©

!

Sendto: sales@napoleoncat.com

Q Notification

Set notification

E-mail content: NapoleanCat has automatically tak

b

« Use Case: A user comments on a post or sends a private

message, complaining about a product being unavailable

. Platform: Facebook (including ads), Instagram,

Instagram ads

- Message Type: Comments for a specific post,
Private messages, Ad comments,

or Organic comments
. Condition: All

« Trigger: Custom keywords

(e.g., "out of stock", "unavailable", "when will it be back")

- Social Media Action: Auto-reply in a private message
assuring the user you'll restock soon and let them know

once the item is available

- NapoleonCat Action: Tag as "Restock Notification Needed",

send an email notification to the sales team

- Afterwards, you can filter your messages in Social Inbox by

tags and follow up with those customers

. Set-up info: Use keyword triggers to identify messages

where users express interest in an out-of-stock product.


https://brain.napoleoncat.com/en/articles/7979640-create-and-apply-message-and-user-tags#h_cfd3f6236b
https://brain.napoleoncat.com/en/articles/7979640-create-and-apply-message-and-user-tags#h_cfd3f6236b
https://brain.napoleoncat.com/en/articles/8057785-2nd-step-keyword-and-tag-triggers#h_ead81d7ca6

® PRODUCT RECOMMENDATION

« Use Case: A user comments on an ad expressing
e Profile

Choose profiles & message type

interest in a product

- Platform: Facebook, Instagram ads
Choose platform

) Facebook
- Message Type: Ad comments
Profiles
@ 1 profiles - Condition: All
‘f} NapoleonCat x
. Trigger: Custom keywords related to specific products
Choose Message Type or product categories

Ads comments

- Social Media Action: Auto-reply with a private message

Condition . . . . i
" suggesting similar products they might like
Next - NapoleonCat Action: Tag as "Product Interest",
send an email notification to the sales team
J/ - Set-up info: Identify common keywords that indicate inte-
. rest in specific products or product categories
Trigger P P P 9
Choase trigger and use these as keyword triggers
Keywords: shoe collection +2

;
~ & Reply o

in a private message

@

|

NapoleonCat actions (® [ ]

]

~ || Tag (]

n Notification

Set notification
Send to: sales@napoleoncat.com

E-mail content:  NapoleonCat has automatically tak..
1


https://brain.napoleoncat.com/en/articles/8057785-2nd-step-keyword-and-tag-triggers#h_ead81d7ca64

@ DISCOUNT INQUIRIES

+ Use Case: A user comments on an ad asking

2 Profile if there are any current discounts

Choose profiles & message type

Platform: Instagram « Platform: Facebook, Instagram ads

Profiles: 1 Profil - Message Type: Ad comments
Message type: Organic comments .

- Condition: All
Condition: All

- Trigger: Custom keywords

(e.g., "discount", "sale")

Trigger - Social Media Action: Auto-reply in a comment
Choose trigger with information on current promotions

Keywords: QSIS W . NapoleonCat Action: Tag as "Discount Inquiry"

. Set-up info: Keep your list of keywords

up-to-date with terms related to discounts
Social media actions 3 L ]
and sales.

.
~ &2 Reply (]

as comment

)

NapoleonCat actions ?® ]

1

~ | Tag [x]


https://brain.napoleoncat.com/en/articles/8057785-2nd-step-keyword-and-tag-triggers#h_ead81d7ca64

MARKETING-RELATED RULES

Marketing-driven rules let you smoothly run contests, leverage positive social proof and brand
advocates, foster collaborations, and avoid PR disasters!

& FREQUENT COMMENTERS

e Profile
aa

Choose profiles & message type
Platform: Facebook

Profiles: 1 Profil

Message type: Organic comments

Condition: All

Trigger

Choose trigger

User tags: top commenter

Social media actions @

~ g:‘ gfoﬂlint
2
~ g2 Reply

in a private message

NapoleonCat actions ® [

1

~ | Tag

Ot

]

[]

« Use Case: A user frequently leaves positive

comments on your posts
- Platform: Facebook, Instagram
- Message Type: Comments on specific posts
. Condition: All

- Trigger: Users tagged in a specific way

beforehand (e.g., frequent commenters)

- Social Media Action: Reply in a comment
thanking the user + reply in a private message
offering a brand advocate discount code

if you like

- NapoleonCat Action: Tag these comments
as "positive feedback" + consider marking

sentiment as positive

- Set-up info: You need to use user tagging
to identify frequent positive users, and target

your rule



https://brain.napoleoncat.com/en/articles/8057785-2nd-step-keyword-and-tag-triggers#h_39cc3982f3

@ USER-GENERATED CONTENT

Profile

Choose profiles & message type
Platform: Facebook

Profiles: 1 Profil

Message type: Profile mention

Condition: All

Trigger

Choose trigger

Keywords: MapoleonCat +2

.~ & Reply

NapoleonCat actions ® L]

~

1

Q>

as comment

)

|

Tag

R T Mark

Sentiment

(]

[]

Ok

+ Use Case: A user tags your brand in a post fe-

aturing your product
+ Platform: Facebook
- Message Type: Profile mention
- Condition: All

- Trigger: None (if replying to all mentions)

or Custom keywords (e.g., product names)

- Social Media Action: Reply as a comment
thanking the user and asking for permission

to share the post

- NapoleonCat Action: Tag as "User-Generated

Content", Mark sentiment as positive

« Set-up info: Use keyword triggers to target posts

featuring your products.


https://brain.napoleoncat.com/en/articles/8057785-2nd-step-keyword-and-tag-triggers#h_ead81d7ca6

@ INFLUENCER COLLABORATION

- Use Case: An influencer you tagged previously posts
e Profile

Choose profiles & message type

content related to your brand or industry

Choose platform O Platform: Facebook
€) Facebook
- Message Type: Profile mention
Profiles
ﬁ 1 profiles P
- Condition: All
4. NapoleonCat X

. Trigger: Users tagged as "influencer"
Choose Message Type

Profile mention - Social Media Action: Reply as a commment thanking them
Condition for their testimonial and link to additional info on your

All

product/campaign, etc.

Next
- NapoleonCat Action: Tag as "Influencer Collaboration",

l Mark sentiment as positive
. . Set-up info: You need to use user-tagging to identify
Trigger
Choose trigger influencers you work with, and target your rule at them

User tags: influencer

1
~ | &2 Reply ol
& as comment D
O]
NapoleonCat actions (® [ ]
1
N Mark -
Sentiment D
2
~ | Tag (5]


https://brain.napoleoncat.com/en/articles/8057785-2nd-step-keyword-and-tag-triggers#h_39cc3982f3

@ PR CRISIS MITIGATION

- Use Case: A negative post about your brand

2 Profile is gaining traction

Choose profiles & message type

Platform: Facebook . Platform: Facebook

Profiles: 1 Profil

- Message Type: Post to page (Fan post) or mention
Message type: Post to page

Condition: All . Condition: All

. Trigger: Custom keywords indicating

Trigger a negative sentiment

Choose trigger

Keywords: ripoff  +4 + Social Media Action: Reply with a comment
addressing the concern and offering to resolve

the issue offline

Social media actions ® -

- NapoleonCat Action: Tag as "PR Crisis",

1
~ | & S?Dﬂlnim [] send an email notification to the PR team,
mark sentiment as negative
®
- Set-up info: Set up keyword triggers indicating
\|/ a negative sentiment.
1
~ || Tag [u]
; Mark
” Sentiment D
@

Q Notification

Set notification

Send e-mail to:
prteam@napoleoncat.com X
E-mail content:

NapoleoncCat has automatically taken care of the following
conversation according to your orders - [link].

You can use the following variables
[author] moderated message author
[link] - link to moderated message,
[content] - message content

Next


https://brain.napoleoncat.com/en/articles/8057785-2nd-step-keyword-and-tag-triggers#h_ead81d7ca6

® REQUEST FOR REVIEWS OR TESTIMONIALS

- Use Case: A user leaves a positive comment

Profile : : .
A on your post about their experience with your
Choose profiles & message type

product or service
Platform: Instagram

- Platform: Facebook (including ads),
Profiles: 1 Profil
Instagram, Instagram ads

Message type: Organic comments
- Message Type: Organic comments,

Condition: All o
ad comments, or comments on specific posts
- Condition: All
Trigger - Trigger: Custom keywords indicating positive

Choose trigger

Keywords: love it +3

J

experience (e.g., "love it", "awesome", "great")

- Social Media Action: Reply in a private message

asking the user if they would like to share their

experience as a testimonial, review, or case study

Social media actions ?® L]

.
~ | 2 Reply a]

in a private message

- offer an incentive if needed

- NapoleonCat Action: Mark sentiment as positive

« « Set-up info: Set up keyword triggers indicating

a positive sentiment.

& u] 22
Reply Delete Hide
as comment

NapoleonCat actions ® [

Mark

Sentiment

~

(]
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@& PRODUCT LAUNCH FEEDBACK

+ Use Case: A user comments on a post related
e Profile

Choose profiles & message type

to a new product launch

. Platform: Facebook (including ads), Instagram,
Choose platform

Instagram ads

Instagram
Profiles ar
. Message Type: Comments on a specific post
1 profiles
% NapoleonCat Social Management Tools X . Condition: All
Choose Message Type - Trigger: Custom keywords related to the new product
Comments for specific post (e.g., product name, "great feature","can't wait to use it")
Posts
from the last 30 days - Social Media Action: Auto-reply with a commment
thanking the user for their feedback,
% This is how you‘1ak|e your cusuTmer
ice to th t ith Social CRM! R 8 8
%" From acoessing conversation history or asking for more detailed opinions

to completing customer profiles with...
names and emails, adding notes, and '

& View on Instagram - NapoleonCat Action: Tag as "Product Launch Feedback",
send an email notification to the marketing team,

Next mark sentiment as positive

l . Set-up info: Identify potential words indicating interest
or feedback related to the new product, and use them as

Trigger keyword trigger.

Choose trigger

Keywords: great feature +3

1
~ | & Reply T

as comment

NapoleonCat actions @ [ ]

1

~ | Tag (]

. 2 Mark

Sentiment

m)]

®
J

n Notification

Set notification
Send to:  product@napoleoncat.com

E-mail content:  NapoleonCat has automatically tak..
1
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@ CONTEST SUBMISSION

Profile

Choose profiles & message type

Choose platform

@) Facebook

Profiles

€@ 1profiles

‘f} NapoleonCat

Choose Message Type

Comments for specific post

Posts

from the

last 30 days

Summer vibes and hot contest! & &
NapoleonCat gives you a chance to give
our beta feature a whirl. And not without a
reward! Read our blog post to discover...
more § #NapoleonCat

¥ Vview on Facebook

Social media actions @ -

~ | g
2
~ | 8

=

NapoleonCat actions @ -

1

~ |

Next
Trigger
Choose trigger
Keywords: #countmein +3

|

Reply

as comment

Reply

in a private message

|

Tag

®

!

Notification

Set notification

Sendto: mktg@napoleoncat.com

o

=]

o

E-mail content:  NapoleonCat has automatically tak

» Use Case: A user comments on your post

with a contest entry

- Platform: Facebook (incl. ads), Instagram,

Instagram ads

« Message Type: Comments for specific posts

(contest posts)
- Condition: All

- Trigger: Custom keywords related to the contest

(e.g., contest hashtag)

« Social Media Action: Reply in a comment confirming

the entry, send their contest task in a private message

- NapoleonCat Action: Tag as "Contest Entry",

send an email notification to the marketing team

- Set-up info: Specify the keywords users should include

in their contest entry comments.

Use these as keyword triggers in NapoleonCat.
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@ SEASONAL CAMPAIGN ENGAGEMENT

+ Use Case: A user comments on a post related
e Profile

Choose profiles & message type

to a seasonal campaign

Choose platform « Platform: Facebook (including ads), Instagram,
Instagram Ads Instagram ad

Profiles
| profiles + Message Type: Comments on a specific post
“.  NapoleonCat: Social Management Tools b4

. Condition: All

Choose Message Type .
«» Trigger: Custom keywords related to the seasonal

Comments for specific post
campaign (e.g., "Christmas", "Black Friday", "summer sale")
Posts
from the last 30 days

- Social Media Action: Auto-reply with a commment

Bewgg, Our new collection of cat toys is available! i Lo . . .
Play bingo and pick one. & #SMM providing additional campaign details,
#SocialMedia
or expressing gratitude for the user's interest
[ View on Facebook
- NapoleonCat Action: Tag as "Seasonal Campaign
y Engagement", send an email notification
ext

to the marketing team

) . Set-up info: Before launching a seasonal campaign,
Trigger ) ] ]
Ghooss trigger identify commmonly used phrases or asked questions

to use as keyword triggers.

Keywords: cat toy collection +3

|

Social media actions @ -
. 59 Reply 5

as comment

NapoleonCat actions @

— ®
¢

~ || Tag

Ok

®

!

a Notification

Set notification
Send to: mktg@napoleoncatcat.com

E-mail content: NapoleonCat has automatically tak...
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@ EVENT PARTICIPATION

- Use Case: A user or affiliated company comments

e Profile T .
- on a post or event indicating their attendance

Choose profiles & message type

Platform: Facebook or excitement

Profiles. 1 Profi - Platform: Facebook (including ads), Instagram,

Message type: Profile mention Instagram ads)

Condition: All
J{ - Message Type: Comments for specific post,
Profile mentions (mentions for FB only)
Trigger
Choose trigger * Condition: AII

Keywords: see you there +3 .
- Trigger: Custom keywords

L (e.g., "coming", "see you there", "can't wait")
Social media acti - . . . .
- Social Media Action: Auto-reply with a comment
N 1 &7 Reply ] thanking the user for their participation,

as comment

or providing more details about the event

@

- NapoleonCat Action: Tag as "Event Participation"

J/ . Set-up info: Before the event, identify commmon

to useas keyword triggers.

1

~ || Tag [u]

©)

!

a Notification

Set notification

Send e-mail to:
mktg@napolecncat.com X
E-mail content:

NapoleoncCat has automatically taken care of the following
conversation according to your orders - [link].

You can use the following variables
[author] moderated message author
[link] - link to moderated message,
[content] - message content

Next
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MORE RULE TEMPLATES AND EXAMPLES

Discover a special section of the Help Center. It's loaded with examples of Auto-moderation
rules like hiding comments with links or auto-assigning important conversations!

Consider it your personal walkthrough from idea to setup:

SEE MORE AUTO-MODERATION RULE TEMPLATES

Looking to hit the ground running faster?

Use one of these three ready-to-use Auto-moderation rule templates:

- Automatically hide offensive words on Facebook
- Automatically hide offensive comments on Instagram

- Order complaint Autoresponder on Messenger

Here's how to use Auto-moderation rule templates:

- 1. Breeze into Auto-moderation in NapoleonCat

2. Spot the templates on the left:

Your Auto-moderation rules ¢ (£]

Use one of the ready-made templates for the most common uses, or create your own rule from scratch! Click here to learn how Auto-Moderation gets it done!

@ Create new rule

or use one of our templates below

Automatically hide offensive words on Facebook

@ Use this template

EY(o | . -

Automatically hide offensive comments on
Instagram

@ Use this template

a (N .

Order Complaint Autoresponder on Messenger

@ Use this template



https://www.app.napoleoncat.com/r/automoderation

3. Click "Use this template" next to any one that piques your interest (you can use all of them if you want!)

a (Mt

Automatically hide offensive words on Facebook

# Use this template

a (fe

Automatically hide offensive comments on
Instagram

# Use this template

a (-

Order Complaint Autoresponder on Messenger

# Use this template



Profile

Choose profiles & message type

Choose platform

@) Facehook

Profiles

[ Select profiles

Select All Unselect All

Acme

5 Trigger

Choose trigger

Choose user tag:

Select tag
Keywords (3)

(P Tum on advanced mode D Copy keywerds Clear

*purchased but*

*hought bt *didn’t get®

*unable to access ...

NO received’
"unaiDee 10 access "unaee 1o acces
*nawe not yet rece "has not yet recar

*no email*

Add * before or/and after
prefixes and/or suffixes. E.g.

Notification

Schedule

Set schedule

Date schedule:
(I use the rule according to the chosen date

Rule schedule:
3 use the rule only during defined days and/or hours

Next

4. Customize the rule:
A. Pick the social media profiles your rule will work on

B. Add or remove specific keywords

C. Switch notifications and rule schedule on or off, and more

5. Once you've finished setting up your rule, click
"Save&Run" in the top right corner to launch your rule

right away!



BRANCHED RULES: EXAMPLES

But hang on, there's still more to unpack. Managing a multi-language audience,
a vast item stock, or various locations?

© ) v o .
Trigger Trigger

ENGLISH Choose trigger SPANISH Choose trigger

Choose user tag: BRANCH

Trigger

Choose trigger

FRENCH
Choose user tag: B RAN CH Choose user tag: BRAN C H

Keywords (3) Keywords Keywords ()
(B Turn on advanced mode ID Copy keywords Clear B Tum on advanced mode D Copy keywords Clear I Tum on advanced mode D Copykeywords Clear
®@ +- . @ + e ® +-
= sae  offr *promo 2 oferta

Social media actions (3 [ ] Social media actions (3 (] Social media actions (3 -

= E E

& Reply & Reply & Reply
as comment as comment

as comment

List of random replies. One of them will be published List of random replies. One of them will be published List of random replies. One of them will be published
[@author] Hello! Yes, we do have a sale going on ri (=) @author] jHola! 5, tenemos una venta en este mc (=)

[@auther] Banjour! Oui, nous avens une vente en o ()
@ Add another reply

weriables
n of the moderzted message author

@ Add another reply to rando

: (@ You can use the fi
message author @ i

wariables
on of the moderzted message author
replies may be conzidered by Placing links in your autom
nitly

may be considered by
Facebook 25 spam if posted f 1

o replies may be considered by
posted frequently

Next MNext

Instead of having more rules than a strict school teacher... tackle them all with one — using branched rules!

Branched rules are like a tree. They branch out into up to six different paths, each with a unique trigger
and set of actions.

- See more onv right here.

And that's a wrap. Which of these rule examples sparked ideas for your unique business needs?

Your mind must be buzzing with ideas now! Time to turn those thoughts into action:

SEE MORE AUTO-MODERATION RULE TEMPLATES


https://brain.napoleoncat.com/en/collections/3937623-auto-moderation-rules-examples
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